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Beauty Multi Brand Retail



Nykaa is more than just a beauty retailer ïIndiaôs beauty category creator & market builder
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Entire $30 bn+1 TAM addressed

End to end sourcing and 

distribution for both global & 

domestic brands

Unique O+O model at scale

Specialized player with deep 

market and customer 

understanding

Trend setting marketing 

initiatives through Social Media 

& Influencer activations

Nykaa

Nykaa

E-Comm

Nykaa

Retail

Owned 

Brands

Content 

& Media

eB2B

(Superstore)

Nykaa

Global

Store

Indiaôs largest online 

BPC player with 

30%+ market share2

Indiaôs most prominent 

brick & mortar beauty 

specialty retailer

Indiaôs largest beauty 

brand importer/ 

distributor

Beauty distributor to 

~2 lakhs retailers 

across 1k+ cities

Brand builder  & 

incubator for 3 $20 Mn 

brands & 5 other brands 

Indiaôs specialized 

beauty vertical 

digital Ad platform

Indiaôs #1 category 

creator & trend setter

Ads

1. Redseer Estimates for CY2028; 2. HSBC ïIndia Beauty & Personal Care Report



India BPC journey on the S curve

BPC Per Capita India:

$15

GDP Per Capita India:

$2700

$50

$5500

2023 to 2030

High income households6

18 Mn

Upper-mid income households7

115 Mn

29 Mn

168 Mn

2023 to 2030

1 in 2 households with high purchasing power by 2030
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India BPC 

in 2013: $6

India BPC 

in 2022: $15

India BPC 

in 2030: $50

Market Expansion is our Responsibility

1

2

3
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Interventions Metrics impacted

Growing category width

Increase category depth

Premiumize Assortment

Events & Experiences, 

Retail

FOP1, ABS2

Customer 

Acquisition, 

ACV5

ASP3, AOV4

Nykaa to play a pivotal role in accelerating Indiaôs move up the BPC S-curve

Nykaa BPC 

currently is $80+

1. Frequency of Purchase; 2. Average Basket Size; 3. Average Selling 

Price; 4. Average Order Value; 5. Annual Consumption Value; 6. >$40k 

per annum per household; 7. $8.5-40k per annum per household

FOP1, ABS2



Nykaa: Indiaôs Largest Omnichannel Beauty Company
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$1 Bn+
Omnichannel revenue, 

39% CAGR (5-years)

150 Mn+
Omnichannel orders 

serviced till date

Indiaôs largest beauty retailer

187 
Physical stores across 

68 cities

1 Bn+ 
Visits on the App 

annually

44
Warehouses across 

the country

Superlative online experience led by technology

25 Mn
Customers shopped 

till date

3 Bn
Impressions served 

per month on the app

50X
Visits per visitor 

annually

3K+
Brands across mass 

to prestige segmentsWarehouse locations

Store locations



Nykaa Omnichannel Retail: Quality growth is the priority for the years to come

Where we were

FY21

Where we are

FY24

Our ambition

FY28

BPC GMV Rs. 33.5 bn Rs. 83.4 bn We aim to grow at mid-late 20s%

Growth % 60% [CAGR FY 18 ï21] 34% [CAGR FY 21 ï24] [CAGR FY24 ï28E]

Retail GMV1 Rs. 1.9 bn Rs. 6.9 bn 8 ï10% contribution to O+O GMV

Growth % 150%+ [CAGR FY 18 ï21] 50%+ [CAGR FY 21 ï24] 40%+ [CAGR FY 24 ï28]

Stores 77 Stores | 60k+ sq ft 187 stores | 170k+ sq ft 400+ stores | 400k+ sq ft

Contribution 

Margin%
22.7% 25.5%

Aim to keep margin in line with in FY24,

reinvesting potential improvements in growth 

Customer Metrics

ÁCCB1: ~10 mn

ÁAUTC2: 5.2 mn

ÁCumulative Orders: 50 mn + 

ÁCCB: 25 mn

ÁAUTC: 11 mn

ÁCumulative Orders: 150 mn+ 

Continue to invest in new customer 

acquisition & improving retention

Category Mix

1. incl. Hyperlocal; 2. Cumulative Customer Base; 3. Annual Unique Transacting Customers

31%
25%

[2018]

Forward looking statements are subject to inherent risk and the Company, therefore, cannot guarantee that they shall be realised.



Meaningful investments in supply chain to deliver best-in-class service across India

18 in FYó21

by FYô2426

44 Warehouses

*per order

18%
Reduction in O2D

19% 
Reduction in 

Fulfilment Costs*

24%
Reduction in 

Split Shipments

2021 2024



Constantly evolving the look and feel of the customer purchasing journey 

Where we were

FY21
Where we are

FY24

Á Lower extent of sophistication with regard to imagery; limited avenues 

for brand story-telling 

Á No video capabilities on brand pages 

Á Larger asset allocation for brand imagery and videos for immersive story-

telling

Á Unique on-site property ó NykaaPlayô - monetizable by brand partners

Our Ambition: Hyper-personalization

Unique Nykaa experience for every individual user suited to their interactions



Stepification of Beauty: Leveraging content & education to expand market through demand generation

Launched in Jun ó23~270 mn Reach

3.5*
Category Width
[vs India avg. of 1.5]

65%+ YoY**
Growth in Sunscreen

35%+ YoY**
Growth in Serum

Launched in Jan ó24~165 mn Reach

1.2x 
Customer Acquisition

Vs BAU 

1.3x
GMV DRR

vs BAU

Launched in Apr ó24~160 mn Reach

1.3x 
Concealer GMV DRR

1.3x
Foundation GMV DRR

1.4x
Setting Spray GMV DRR



Nykaa has played a pivotal role in bolstering the growth of Indian BPC across brand cohorts

FMCG D2C Luxury Global Store

2.0x

1.5x

2.5x

1.0x

GMV

FY21 FY22 FY23 FY24



Our store network and format flexibility basis catchment is unparalleled

Largest network of beauty specialist stores across the 

country ï187 stores across 68 cities

Granular eCom data guiding our 

decisions of NSO location and 

optimal brand mix for a store

Formats

Luxe

On Trend

Kiosk

Flagship 



Retail plays a critical role in holistically tying up the omnichannel customer experience

Accretive impact on ACV1

through omnichannel play

Á ACV of omnichannel customers is 

4-5x of customers that shop on 

only 1 channel

Á Frequency of purchase for these 

customers is 3-5x higher

OR

Customers that 

shop on only 

retail or only 

ecom

Omnichannel 

customers

Events and Experiences

Services: 

~1mn 

makeovers 

and skincare 

consultations

Masterclasses 

and Beauty 

Bars: 50+ master 

classes & 14 

beauty bars with 

~65mn digital 

impressions 

Consumer 

Tech: Skin 

Analyzer tool 

launched in 

FY24 across 

few luxe 

doors

Seamless O2O experience

Á Personalized store 

locator in app

Á Hyperlocal delivery for 

quick fulfilment of ecom 

orders

Á Recommendations basis 

customerôs online 

abandoned cart history 

at retail store POS

Á In-store assistance to 

shop online via endless 

aisle

Á Retarget 

customers 

across online 

and offline basis 

intent and 

purchase history

Á Omni Sampling 

journeys

1. Annual Consumption Value



Nykaa Global Store has grown to become Indiaôs Largest Beauty Brand Importer/ Distributor

Where we were?

FY21

Where we are?

FY24

Our Ambition

FY28

GMV
1x 5x 15x

50% Growth CAGR fueled by existing brand growth, distribution expansion & brand launches

Á Independents Only

Á Huda, Pixi, elf, Tony Moly

Brands
19 39 80-100

Key Launches in FY24: Fenty Beauty, Urban Decay, ColourPop, AHC, Dr Barbara Sturm

Brand 

Partners

Distribution 

Model

Á Nykaa.com & Nykaa Retail only

Á Global Beauty Conglomerates

Á LôOrealLuxe, Puig, AmorePacific,  

Unilever

Á Global Beauty Conglomerates 

LôOrealLuxe, Puig, AmorePacific,  

Unileveré and more

Á Independents & D2C

Á Nykaa.com & Nykaa Retail

Á 3P Ecom Distribution in Beauty 

Horizontals

Á Nykaa.com & Nykaa Retail

Á 3P Ecom Distribution

Á Department Stores, Brand 

Boutiques, In-Clinic, Brand 

WebsitesForward looking statements are subject to inherent risk and the Company, therefore, cannot guarantee that they shall be realised.



2021 20282024

Nykaa Global Store uniquely positioned to be the port of call for international brands in India

One stop  

shop for 

global 

brands

Nykaa is a brand custodian providing 
360o services to its brand partners

Market Entry Strategy 

Post Order Servicing 

& Retention

Warehousing & 

Operations

Distribution 

channels

Registration & 

Logistics

Localization & 

Brand Building

Many from 

thousands of 

brands in the 

world

+20 brands

+

39
Brands



Nykaa Global Store has proven its performance as Brand Incubator & Brand Builder





Market Trends & Outlook

01 01 01

03 03 03

02

Green shoots in unique sub-

categories
New Age Brands pique in 
interest

Rise of D2C brands

Simultaneous massification & 

premiumization

Dermacosmetic brands

Rapid growth of sunscreen 
& serums

Widening of category

02Skinification of Hair

Science/ 

Ingredients 

based searches 

trending similar 

to skincare

Baskets expanding to treatment categories

2012

Core: Shampoo + 

Conditioner

2024

Treatment Masks 

+ Serums

By 2028

Science backed 

haircare, scalp-care

02Active Ingredients led search

New Age & D2C brands 

growing far ahead of 

category; even creating 

demand for newer sub-

categories

77%
3-Yr CAGR

on Nykaa

37%
3-Yr CAGR

on Nykaa

Ingredients & 

concern led 

searches 

growing at 3x 

of category led 

searches

Increasing 

conversations 

about derma-

cosmetic brands

Insurgence of home grown D2C brands in 

a category otherwise dominated by 

international brands

Growth being witnessed on both ends of the 

spectrum

Foundation

27%
(3-yr CAGR)

Lip Gloss

81%
(3-yr CAGR)

Compact

35%
(3-yr CAGR)

Innovative sub-categories in face and lips 

category have shown rapid growth YoY

Colour Cosmetics Skincare Haircare



Nykaa Trendcast captures and showcases the latest beauty trends to millions of customers



Nykaa Luxe: Delivering a truly luxury omnichannel retail experience for our brand partners & customers   



Unilever CEO ïHein Schumacher visit ïJan 2024 ELC CEO ïFabrizio Freda visit ïOct 2023 Amorepacific Chairman & CEO visit ïFeb 2024

Beiersdorf CEO visit ïNov 2023 ULI Prestige CEO ïVasiliki Petrou visit ïJan 2024 LôOreal Presdient Alexei Perakis, CCO Fred Roze visit

Thank you to all our brands for years of true partnership



Thank you to all our customers for their constant suppor and encouragement    



House of Brands
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Our Vision & Guiding Principles

To build a Nykaa House 
of Brands that is 

founded on quality and 
trust, and focused on 

enriching the customer 
experience through the 

trendiest and high 
quality products

Our Vision

Consumer-
Centric 

Propositions

Build for long-
term 

endurance

High Quality, 
Always

Our Guiding Principles

We will solve customer needs and 
wants, build brands on consumer 
love

Our actions will be strategic and 
sustainable for the long-term

We will only launch products of the 
highest quality

House of Brands
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Going from Vision to Action

Supercharging our scaled-up brands Å Consistently achieve top 5 category share for 
each scaled up brand

What We Are Doing

Investing in high potential segments 
through our up-and-coming brands

Å Investing in athleisure via 3 brands
Å Focusing both on large sub-categories like 

derma skincare and niches like Ayurveda

Expanding omnichannel ςaggressively 
but sustainably ςon Nykaa and beyond

Å Continue to be present in all new Nykaa 
Beauty Stores (187 as on March 31, 2024)

Å Grow profitably in GT outlets across beauty 
and fashion (8k+ doors today)

Acquiring the right customers and driving 
loyalty through brand love

Å Investing more in brand building
Å Targeting carefully curated customer cohorts 

to aim for higher retention

How We Will Do It

House of Brands
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59%
16%

20%

5%

Beauty Portfolio Performance: ~50% CAGR over FY21-FY24

3,459

5,578

7,889

10,954

FY21 FY22 FY23 FY24

GMV* of Beauty owned brands (Rs mn)

13.1%11.1% 11.9%Contribution to 
Beauty GMV

GMV Channel Mix

54%

13%

20%

13%

Rs 
10,954 

mn

ϝ ŘƻŜǎƴΩǘ ƛƴŎƭǳŘŜ Da±κb{± ƻŦ 9ŀǊǘƘ wƘȅǘƘƳΣ ŀǎ ŎƻƳǇŀƴȅ ƘƻƭŘǎ ŀ ƳƛƴƻǊƛǘȅ ǎǘŀƪŜ ƛƴ ǘƘŜ ōǊŀƴŘ 
* *Others primarily includes other online marketplaces

47% CAGR

39% YoY

10.3%

Wide penetration across multiple channels

Rs 
7,889
mn

FY24

FY23

Nykaa Online

Nykaa Stores

GT/MT (including eB2B)

Others**

House of Brands



25

54%

3%

24%

19%

Fashion Portfolio Performance: Achieved Over 110% CAGR  FY21-FY24 

435

1,372

3,312

4,149

FY21 FY22 FY23 FY24

GMV of Fashion owned brands (Rs mn)

12.7%7.8% 12.9%Contribution to Fashion GMV

GMV Channel Mix

Rs 
4,149 
mn

112% CAGR

25% YoY

6.7%

Reaching customers across different touchpoints

50%

1%

21%

28%

Rs 
3,312 
mn

Nykaa Online

Nykaa Stores (Nykd EBOs)

GT/MT

Others*

FY24

FY23

* Others primarily includes other online marketplaces

House of Brands



26

Many of Our Brands Have Already Achieved Scale

* Q4FY24 Annualized GMV run rate

~Rs 6 bn*

Rs 3 bn+*

Rs 1.5 bn+*

Up & coming 
Brands

BPC FASHION

House of Brands
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Beauty: Our Right to Win
House of Brands

Our
Competitive
Advantage

Strong Brands with 
Consumer Love

Market Leading
Distribution

An Innovation
Powerhouse

9 brands across 5 key 
categories

5 of our brands have top 10 
category shares1

Immediate reach to c.25mn 
customers on Nykaa.com

Strong and growing Nykaa Retail 
presence at 187 locations 
across 68 cities

40+ EBOs across cities

Access to 1.95lac  retailers 
across 1k+ cities through eB2B

50+ dedicated innovation team 
members

100+ products launched in FY24
1. On Nykaa.com
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Beauty: We Have Developed Strong Brands in All Major Categories
House of Brands

Category

Category 

Share of 

Platform

2015 2016 2017 2018 2019 2020 2021 2022 2023

Makeup 1/3rd

Skincare 1/3rd

Hair

1/3rdBath & 

Body

Fragrances

Acquisition

Scale brands 

built early in 

Nykaaôs

original core 

segment

Significant 

scale up of 

presence in 

fast growing 

skincare 

market

Investing in 

scaling brands 

in high 

potential 

segments

Over time, we have built brands in all key market segments and our ecosystem will enable us to scale focus brands rapidly
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Beauty: Recent Blockbuster Innovations
House of Brands

V #1 product in lip gloss1 & 

#3 in lips category overall

1. On Nykaa.com

V 1.2x surge in overall brand 

search volume

V 20m+ organic online reach
V 10m+ online reach

V Top 5 rosemary 

shampoo1

L
a

u
n

c
h

 M
o

n
th

 

Im
p

a
c
t

pH Lip Gloss

V Sold out on day 11

V 20m+ online reach

V 5m+ organic reach from 

Katrina Kaif post

Lip Oil Rosemary 

Hair Range
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Fashion: Our Right to Win
House of Brands

Our

Competitive

Advantage

Strong Brands in Scale 

Markets

Growing & Diverse 

Distribution

Differentiated 

Assortment Mix

Nykd is the #1 lingerie 

brand1

Strong presence in western 

wear at ~10% category 

share

5 brands consistently in top 

30 brands on platform

Immediate reach to 6mn+ 

transaction customers on 

NF.com

Significant sales volume from 

off-platform offline and online 

channels

6 D2C websites

15+ EBOs across cities

Presence in 1,500+ GT doors

Top brands considered a design 

differentiator for the platform

Leveraging key platform insights 

to curate winning assortments
1. On Nykaa Fashion
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Fashion: We Have Expanded Into Both Large and Trending Categories
House of Brands

Acquisition

We have expanded into categories keeping in mind our key demographic and their evolving shopping habits

Categories

Womenôs 

Western 

Wear

Indian Wear Lingerie Athleisure
Jewellery, 

Accessories

Bags, 

Footwear

FY20

FY21

FY22

FY23

We are investing in the 

athleisure trend 

organically and through 

acquisitions

Nykd is the #1 

lingerie brand on 

Nykaa Fashion

20 Dresses is a Top 

3 Western Wear 

brand on Nykaa

Fashion
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Fashion: Driving Excitement Through Brand Collaborations
House of Brands

GG X Rishi & Vibhuti RSVP X Nikita Mhaisalkar GG X Mahima Mahajan RSVP X LISA MISHRA
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House of Brands


